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This study focuses on understanding entrepreneurs’ challenges and problems in the 
Northern and Eastern provinces of Sri Lanka and uncovering whether any gaps exist 
in accessing the key elements of an entrepreneurial ecosystem, such as resources 
(investment), knowledge, and skills. Through a survey conducted among entrepreneurs, 
this study understands that entrepreneurs in the Northern and Eastern provinces are 
unable to advance their start-ups and thrive not because they lack hard work, talent, 
and aspirations but because they lack adequate access to knowledge, resources 
(investment) and skills retraining their capacity to act towards entrepreneurial activities 
and achievements.   Among these, the lack of access to finance/investment is a major 
challenge caused by the ‘knowledge gap’ and the ‘supply gap’. The findings reveal the 
need to establish an accessible and affordable finance mechanism and an accessible and 
effective knowledge spillover mechanism in an Inclusive Entrepreneurial Ecosystem.

Keywords: Entrepreneurial Ecosystem, North and East, Sri Lanka, Entrepreneurial 
challenges, Ideapreneurs, Entrepreneurs, Entrepreneurial achievements, Alternative 
Modes of Investment and venture capital funds.  
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Entrepreneurship does not just mean business; innovation and creativity are essential 
elements. It methodologically identifies controllable and uncontrollable resources 
to realise new ideas (Bygrave et al., 2019). However, an individual cannot command 
all the resources, institutions, markets, and business functions required for his/her 
entrepreneurial ventures alone—it is a collective achievement involving a network of actors 
in both the public and private sectors (Van de Ven, 1993). This is where the role of the 
entrepreneurial ecosystem, which consists of all the elements needed to promote and 
sustain entrepreneurship in a specific territory, becomes important.   For example, Stam 
and Van de Ven (2019)  divide eight pillars of a flourishing ecosystem proposed by the 
World Economic Forum (2013, pp. 6–7) into five key factors: human capital, finance and 
services; the actors involved in this (talent, investors, mentors/advisors, entrepreneurial 
peers); the formal (‘government and regulatory framework’) and informal institutions 
(‘cultural support’) enabling entrepreneurship; and finally, access to customers in domestic 
and foreign markets.

However, the structures and functions of entrepreneurial ecosystems vary from region 
to region (Ibid,). This highlights the need to build context-specific entrepreneurial 
ecosystems to encourage and thrive entrepreneurship, especially in rebuilding post-
war countries and territories to support economic growth and empower the war-affected 
people.  As Entrepreneurship is a productive force for job creation (Haltiwanger et al., 
2013), innovation, and economic development (Sanders & Weitzel, 2013) and contributes 
to peace (Williams & Park, 2019), promoting entrepreneurship in post-war areas is 
becoming paramount. 

However, uncertain political and socio-economic conditions and unequal resource 
and opportunity distribution are commonly found in post-war/conflict situations 
unfavourable to entrepreneurship (Belitski et al., 2022). Therefore, to stimulate and drive 
entrepreneurship in post-war/conflict regions, it is necessary to consider the role of local 
conditions and bottom-up processes and create inclusive entrepreneurial ecosystems 
among underserved entrepreneurs (Isenberg, 2010; Stam, 2015; Spigel, 2017). An 
inclusive entrepreneurial ecosystem is a supportive environment that provides equal 
access to resources, knowledge, skills, and opportunities to address the entrepreneurial 
challenges and problems underserved/marginalised communities face (Powel et al., 2021; 
Gines & Sampson, 2020).

The extent to which a person attains entrepreneurial achievement and thus succeeds 
in empowerment depends on the availability of resources, knowledge, skills, access 
to opportunities and the level of his/her capacity to act (power).  This is because the 
availability of resources, knowledge and skills (ecosystem) creates opportunities for 
entrepreneurs, which in turn enhances their capacity to act (power) and determine 
their entrepreneurial achievement (opportunity recognition, opportunity exploitation, 
innovation and value creation). This means the ability to act (power) produced by 
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knowledge, resources and skills (ecosystem) determines what one aspires and can achieve 
in his/her entrepreneurial endeavours. This agency construction to create opportunities 
is mediated by networking, and the networks are thought to represent the coherence of 
ecosystem players (Colombelli et al., 2019; Nordling, 2019).   

This is why developing strategies that effectively mobilise resources, knowledge, and skills 
is crucial to build entrepreneurship among war-affected communities and strengthen 
local economies. Against this backdrop, this study examines the extent to which resources, 
knowledge, and skills are available to entrepreneurs in the Northern and Eastern 
provinces of Sri Lanka, which have been severely affected by more than 30 years of war.  
Such a study is important to devise appropriate interventions to build an entrepreneurial 
ecosystem to build entrepreneurship to support aspiring entrepreneurs and make the 
regional economy more vibrant. 

The post-war environment in the Northern and Eastern provinces since 2009 has been 
witnessing an increased social cost of disability, youth migration, women-headed families, 
and war trauma such as post-traumatic stress disorder (PTSD). While NGOs played a key 
role in rehabilitating people from the Northern and Eastern, they were mainly provided 
with cattle and other normalised forms of self-employment. This was the initiation point of 
‘entrepreneurship’ in the Northern and Eastern provinces. However, those self-employed 
did not recognise them as entrepreneurs, and the term ‘entrepreneurship’ was relatively 
new to many people. While there is an emerging trend of entrepreneurship in the current 
scenario, multiple challenges hinder entrepreneurial growth. Notably, the structural 
environment of the country has failed to enable an entrepreneurial ecosystem to enhance 
an entrepreneurial culture (Selvarajan & Thayani, 2022). This difficulty, in correlation with 
other challenges, such as cultural resistance, socio-economic causes, and unstable political 
climate in the past years, has manifested a dysfunctional ecosystem for entrepreneurs. 
Structural difficulties, such as lack of access to alternative financing options and business 
support services, such as consultation and mentoring, are said to be the rational limiting 
factors. In addition, both emotional triggers and rational difficulties restrict the potential 
for entrepreneurial success. Passions, lack of entrepreneurial intentions among youth, 
obsession with government jobs, and cultural resistance by parents and school systems 
are considerable emotional triggers (Lingam, 2024). 

In addition to structural barriers, emotional triggers are critical in shaping entrepreneurial 
intentions in post-war communities. Individuals affected by trauma, such as PTSD, struggle 
with long-term confidence, limiting their ability to take entrepreneurial risks or access 
necessary resources. Understanding these psychological factors is key to fostering resilient 
entrepreneurial ecosystems (Williams & Park, 2019).

Moreover, entrepreneurship faces cultural resistance in many post-war regions, where 
societal norms may prioritise stability over risk-taking. The Northern and Eastern provinces 
of Sri Lanka cannot be an exception to this, where traditional views on employment, 
such as a preference for government jobs, may inhibit young people from pursuing 
entrepreneurial ventures, potentially slowing economic recovery and innovation.
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Under this premise, the objective of this study is to investigate whether any gaps exist in 
accessing the key elements for a conducive entrepreneurial ecosystem, such as resources 
(investment), knowledge, and skills, and to identify opportunities for improving the 
entrepreneurial ecosystem in the war-affected Northern and Eastern provinces of Sri 
Lanka. 

In the impending sections of this paper, entrepreneurial ecosystems are discussed, 
and the studies conducted on the current state of the ecosystem in the Northern and 
Eastern provinces are summarised. Subsequently, the methodology used in this study 
is described. Lastly, the study’s results are analysed, and conclusions are provided with 
recommendations.
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Diverse theoretical viewpoints have evolved regarding the concept of entrepreneurial 
ecosystems. Scholarly views discuss how ecosystem actors should focus on creating a 
value chain for entrepreneurs and how contemporary demands, such as virtual networking 
and artificial intelligence, should be integrated into the ecosystem. 

As explained by Kuratko (2007) and Shane & Venkataraman (2000), entrepreneurship 
is the process by which an individual demonstrates the following four behaviours: 
opportunity recognition, opportunity exploitation, innovation, and value creation. 
According to this perspective, entrepreneurship entails more than just starting a 
business; it also involves innovation and creativity. Thus, the ability to plan, see 
possibilities that others have not yet grasped, and connect disparate information 
streams to identify market gaps and opportunities that might lead to value creation 
is what it means to be an entrepreneur (Ahmetoglu et al., 2011). 

Entrepreneurship is, hence, an empowerment activity as it gives people a means 
of realising their ambitions (Ratten, 2020). Kabeer (1999, p. 439) identified 
three interconnected components of empowerment: resources, agency, and 
accomplishments. Access to materials and human and social resources are all 
considered resources. “The ability to define one’s goals and act upon them” or 
“the agency” refers to the efficient use of resources. It suggests how resources are 
transformed into successes (well-being results) for a better life. Entrepreneurial 
achievements in a business context may be defined as spotting and seizing 
opportunities that help a business expand, create value, produce innovation, and 
remain competitive (Frese & Gielnik, 2014). This is why Gedajlovic et al. (2013) 
identify the necessity of an entrepreneurial ecosystem to achieve entrepreneurial 
achievement because it makes it easier for entrepreneurs and those who have 
entrepreneurial ideas (ideapreneurs) to take advantage of opportunities, acquire 
resources, establish legitimacy, and achieve their objectives (Aldrich, 1992; 
Davidsson & Honig, 2003). 

An ecosystem should provide a flow of skills, knowledge, and resources to 
manage each stage, from conception and launch to development and scaling. An 
entrepreneurial ecosystem is a network of participants interacting formally and 
informally within a region (Brown & Mason, 2014). According to Acs et al. (2017) 
and Mack & Mayer (2016), an ecosystem employs an evolutionary method in 
which learning occurs individually and collectively throughout time, resulting in 

REVIEW OF ENTREPRENEURIAL 
ECOSYSTEMS IN POST-WAR 
SITUATIONS

2.1 Entrepreneurship and the Entrepreneurial Ecosystem 
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collective innovation. To quote Spiegel (2017, p.2), an entrepreneurial ecosystem 
is a “combination of social, political, economic, and cultural elements within a 
region that support the development and growth of innovative start-ups and 
encourage nascent entrepreneurs and other actors to take the risks of starting, 
funding, and otherwise assisting high-risk ventures”. An entrepreneurial ecosystem 
comprises interdependent participants and a regulatory framework that gathers, 
organises, and codes knowledge (Stam, 2015) to foster innovation and productive 
entrepreneurship. According to Stam & Van de Ven (2019), an entrepreneurial 
ecosystem is defined by physical infrastructure, demand, intermediaries, talent, 
knowledge, leadership, and finance. 

Nowadays, more attention is being paid to creating virtual entrepreneurial 
ecosystems using the development of digital technology, as it has dramatically 
changed the locus of entrepreneurial opportunities and practices (Autio et al., 
2018). Steininger (2018) states that information and communication technology play 
the roles of facilitator, mediator, outcome, and enabler of new business models in 
digital entrepreneurial processes. Several recent studies have examined the impact 
of digitalisation on entrepreneurship and identified the interlinks between them 
and ecosystems (Du et al., 2018).   Bejjani et al. (2023) identify governance, actors, 
resources, architecture, complementarity, reach, and identification process as the 
key elements of the digital entrepreneurial ecosystem. 

Social transitions due to generational evolutions also demand the need to adopt 
contemporary ecosystem practices, such as digital ecosystems, to adhere to the 
desires of millennial and post-millennial entrepreneurs who aspire to travel and want 
to be digital nomads. Hence, a geocentric influence of the ecosystem is what the 
entrepreneurial scholars advocate the most, allowing transnational innovation. The 
possibility of replacing AI tools to assist entrepreneurs in scaling their businesses is 
also an emerging focus related to an ecosystem (Roundy, 2022). 

In post-conflict/war regions, rebuilding entrepreneurial ecosystems involves not only 
physical infrastructure but also the restoration of social trust and the development 
of local human capital. These ecosystems must be inclusive, addressing war-affected 
populations’ unique challenges, such as limited access to financial resources, 
education, and networks (Isenberg, 2010). The role of external actors, including 
NGOs and government agencies, is often pivotal in helping to create and sustain 
ecosystems that can foster long-term economic growth and recovery. Furthermore, 
entrepreneurial ecosystems must ensure inclusivity by providing equal access to 
resources and opportunities for marginalised groups, including women and ethnic 
minorities. Gendered barriers to entrepreneurship in post-conflict/war regions are 
particularly pronounced, requiring targeted efforts to support female entrepreneurs 
and ensure equal access to the ecosystem’s resources (Acs et al., 2017; Powell et 
al., 2021). Finally, social capital plays a critical role in developing entrepreneurial 
ecosystems, particularly in post-conflict regions. In such areas, rebuilding trust and 
fostering collaboration among local communities and entrepreneurs is essential 
to unlocking innovation and business growth opportunities. Social networks, both 
formal and informal, can help entrepreneurs access resources, share knowledge, 
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and mitigate risks, particularly in the early stages of venture creation (Putnam, 2000; 
Aldrich & Kim, 2007).

Despite the contemporary focus of literature on ecosystems, other insightful trends 
focus on humanitarian values and reverse innovation. With the increased values 
of ethicality, scholars also discuss how ecosystems should promote inclusiveness 
to benefit marginalised segments, especially those relating to war-affected 
communities.   

Due to various political, social, and economic factors—mostly in underserved or 
war-affected communities—not all entrepreneurs or ideapreneurs have equal 
access to these essential components of the entrepreneurial ecosystem. In post-
war conditions, as entrepreneurs’ productive assets are liquidated and insolvency 
increases (Desai et al., 2013), they resort to entrepreneurial ecosystem structures for 
their entrepreneurial endeavours (Audretsch & Belitski, 2017). Incentives specific to 
a region’s entrepreneurial environment, such as networks, culture, and finance in a 
post-conflict/war area, can more effectively encourage productive entrepreneurship 
(Stam, 2018). Since governments often have insufficient financial resources to 
support entrepreneurial activities in post-war regions, efforts to improve local 
entrepreneurial conditions (Godley et al., 2021) and create an entrepreneurial 
ecosystem through a bottom-up approach receive attention (Thurik et al., 2013). This 
highlights the importance of the entrepreneurial ecosystem as a tool to enhance 
productive entrepreneurship in post-conflict regions/war (Desai, 2008). This, in turn, 
underlines a greater need for establishing entrepreneurial ecosystems among post-
conflict/war societies.

Since this study focuses on whether the ingredients of an entrepreneurial ecosystem 
are available in the Northern and Eastern provinces of Sri Lanka, the following 
section briefly reviews the prevailing conditions for entrepreneurial activities in the 
region. 

Due to the political complexities that prevailed after the war in Sri Lanka, neither 
the government nor the private sector has been able to carry out significant 
entrepreneurial or business activities in the Northern and Eastern provinces that 
were worst affected by the war. Economic development programmes implemented 
by the government and INGOs did not reach the peak benefits, as they were limited 
by constraints such as political uncertainties and interferences, cultural stereotypes, 
and lack of support eco-system- the subsequent economic crisis in the country 
further affected the economy of the Northern and Eastern provinces. The economic 
needs and problems that prevailed during the war in the North and East are still 
present.

2.2 Ecosystem Practices Relating to Post-War Contexts 

2.21 Entrepreneurial Ecosystems in the North and East of 
Sri Lanka 



12

Central Bank (2021) statistics show that the contribution of Northern and Eastern 
provinces to Sri Lanka’s national output is consistently meagre. Northern Province 
has the lowest contribution (4.2%) in 2021 out of all the nine provinces of Sri 
Lanka. The contribution of the Eastern Province is only 5.5%. Similarly, the Northern 
Province makes the most minuscule contribution (3.9%) to the country’s economic 
activities in industry compared to all the other nine provinces. The contribution of 
the Eastern Province is only 5.7%. This shows the Northern and Eastern provinces’ 
overall economic/entrepreneurial failure and their industrial activities’ fragility. 

The region’s economic stagnation directly impacts unemployment and poverty in 
these provinces. According to 2020 statistics (UNICEF, 2022), the unemployment 
rate of Northern Province is 5.2%, and the poverty level is 23.8%. The most poverty-
stricken (44.5%) district in Sri Lanka is the Mullaithivu district of the Northern 
Province, which is worst affected by the war. This dysfunctional economic situation 
and unemployment spike are causing severe consequences in society (Maneshka, 
2018), like substance misuse, crime, and youth migration. Thus, the poor economic 
situation and the resulting impact on society do not create an environment 
conducive to these entrepreneurial endeavours.

2.211 Business Support Services and Access to Finance 
According to a study by the International Trade Centre (2018), in Jaffna, one of 
the major cities of the Northern Province, the training, workshops, and meetups 
required to develop the business skills and knowledge needed to create an 
ecosystem is minimal.  Events and contests crucial for entrepreneurs to network 
with industry colleagues and broaden their knowledge are also minimal. As further 
uncovered in the same study (Ibid), access to finance is a major obstacle despite the 
advent of new financing channels, including angel investment networks, venture 
capital firms, and crowdfunding. Most entrepreneurs require market access support, 
including market information, to expand their business internationally and explore 
new company prospects. However, as the study identifies, the existing ecosystem 
structures support entrepreneurs in their early stages and offer just a few services 
to help them connect with markets and grow their businesses. Similarly, a study 
identifies the problems facing tourism and hotel entrepreneurship in the 

Sasitharan and Premaratna (2022) identify inadequate credit lines, poor 
infrastructure, and inadequate research and technical skills as the main challenges 
in the Northern province. According to Kalaieesan (2021), access to finance 
influences entrepreneurship development, and at the same time, entrepreneurs’ 
financial literacy influences their access to finance, which in turn impacts the 
growth of entrepreneurship. A study commissioned by the British Council (Lanka 
Social Ventures & Social Enterprise UK, 2018) indicates that compared to other 
provinces, business support, such as access to finance for entrepreneurship efforts 
in the northern and eastern provinces, is limited, the number of startups there is 
low, and the stimulus for innovation is little.  International Labour Organisation’s 
(Assessment of the Key Bottlenecks, 2020) study also reveals that poor access 
to finance and financial illiteracy significantly affect private sector investment in 
the Northern Province.  Selvarajan and Thayani’s (2022) study to understand the 
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challenges women entrepreneurs face in Jaffna, in the Northern province, reinforces 
these findings, identifying finance as their biggest problem, followed by marketing, 
infrastructure, and raw materials. Government support and human resources were 
also identified as challenges.

The challenges in acquiring skills and knowledge, access to finance, and market 
access in the Northern and Eastern provinces, highlighted above, elucidate 
the shortcomings of the existing ecosystem on the one hand and the need for 
restoration on the other. 

According to studies, the availability of financial resources and support systems 
increases one’s chance of engaging in entrepreneurship (Simoes et al., 2015)- 
in contrast, a lack of available financial and other support systems reduces the 
opportunity for ‘pull entrepreneurs’ to engage in entrepreneurial activities (van 
der et al., 2016). Pull entrepreneurs are those influenced by new business ideas, 
opportunities, and personal desires such as economic freedom, better income, 
self-fulfilment and achievement, and personal development, and there is a positive 
relationship between them and education level (Fossen & Büttner, 2013; van der 
Zwan et al., 2016).  However, ‘push entrepreneurs’ are motivated to start new 
ventures due to their situational needs, such as unemployment, family pressure, 
and individuals’ general dissatisfaction with their current situation (Ibid). In short, 
push entrepreneurs are driven by necessity, while pull entrepreneurs are driven by 
opportunity (Alam et al., 2021; Dhar et al., 2022), and the latter are more likely to be 
successful in their ventures than the former (Amit & Muller, 1995).  

Therefore, the lack of/limited access to the latest technology, expertise, knowledge, 
resources, and funding tends to limit the ability of the youth to adopt technology 
and innovate in their entrepreneurial endeavours and create a situation where 
having more ‘push entrepreneurs’ than ‘pull entrepreneurs’ in the Northern and 
Eastern provinces. The Secure Livelihoods Research Consortium’s (Lokuge et al., 
2019) study corroborates this assumption that entrepreneurship in war-affected 
Northern and Eastern provinces is a deliberate choice rather than a desperate need 
to survive.

2.212 Lack of Marketing, Sociocultural Prejudices and Deficit of Motivational 
Networks 
As highlighted already (Stam & Van de Ven (2019), the market is a key component of 
an entrepreneurial ecosystem, as it is the potential customer base for entrepreneurs 
in a specific region to consume the goods and services they offer.  However, the 
lingering effects of the war, such as those highlighted above, high unemployment, 
limited infrastructure, land disputes, and a lack of access to capital, have created 
market problems, hindering entrepreneurship development in the Northern 
and Eastern provinces (World Bank, 2017).  Further, lack of exposure, thriving 
through limited networks, and language barriers are reasons for poor marketing.  
Entrepreneurs’ limited exposure and practical knowledge in quality control and 
packaging affect their marketing. 
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On the outlook, although the issues faced by entrepreneurs seem identical to those 
faced by entrepreneurs in other districts, structural prejudices remain unique to 
the Northern and Eastern provinces. For example, land-ownership confusions are 
common in the post-war context, especially among women who are either widowed 
or wives of missing persons. Many lost their documents during the war, further 
creating problems for them when attempting to finance their businesses (Asian 
Development Bank, 2015). On the other hand, obsession with government jobs 
is a common loophole in the region, wherein the current education systems don’t 
promote the culture of entrepreneurship. 

Entrepreneurs commonly complain about the lack of motivational networks to 
inspire them. This perspective illustrates the necessity of creating examples for 
entrepreneurs as a channel of motivation. Some organisations, such as Chrysalis, 
practice TOT (Training of Trainers) models to leverage entrepreneurs by creating 
village-level micro-scale entrepreneurs. However, there needs to be more 
entrepreneurs with success stories to inspire youth in the context (Selvarajan & 
Thayani, 2022). 

To summarise what we have discussed, we first looked at what entrepreneurship 
is. We saw that entrepreneurship is not just about launching a startup but is 
about innovation and creativity. We saw how entrepreneurial ecosystems drive 
entrepreneurship activities, mainly how they help start and scale a startup by 
providing skills, knowledge, and resources. We also discussed how digital 
technology can help strengthen entrepreneurial ecosystems. We highlighted the 
need for a robust entrepreneurial ecosystem to drive entrepreneurship in post-
conflict/war areas. We then looked at how the socio-economic factors that have 
arisen due to the impact of the war have negatively impacted an entrepreneurial 
ecosystem in the Northern and Eastern provinces of Sri Lanka and identified the 
shortcomings in having a dynamic ecosystem: Lack of access to the essential 
elements of an ecosystem, such as resources, knowledge, and skills, lack of 
marketing, sociocultural prejudices and deficit of motivational networks.  However, 
this study focuses on the Northern and Eastern provinces’ availability of resources 
(investment), knowledge, and skills to build a thriving ecosystem. 

Against this backdrop, the research questions addressed in this article are: 
1. What gaps exist in the availability of key elements of an entrepreneurial 

ecosystem, such as resources (investment), knowledge, and skills in the  Northern 
and Eastern provinces?

2. How can the entrepreneurial ecosystem be improved in the Northern and 
Eastern provinces? 
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The research questions focused on identifying gaps in the availability of key elements of 
an entrepreneurial ecosystem, such as resources (investment), knowledge, and skills, in 
the Northern and Eastern provinces and improving the entrepreneurial ecosystem in the 
Northern and Eastern provinces. 

Since this survey was conducted in the Northern and Eastern provinces, where the Tamil 
people live in large numbers, the Tamil translation of the English language questions was 
also provided. 

This study used a Google survey analysis tool and a structured questionnaire method 
to enable the respondents to select appropriate predefined answers by asking open-
ended questions. Snowball sampling was used as this research was done only among 
ideapreneurs (those with entrepreneurial ideas) and active entrepreneurs in the Northern 
and Eastern provinces from June 2023 till March 2024. Snowball is a non-probability 
sampling method that helps to select suitable respondents through referral among 
respondents. Biernacki and Waldorf (1981, p.141) explain that Snowball sampling is “a 
study sample through referrals made among people who share or know of others who 
possess some characteristics that are of research interest”. These entrepreneurs often lack 
formal business networks or visibility in public databases, making them difficult to reach 
through traditional sampling methods. Snowball sampling helped overcome this barrier 
by using referrals from initial participants to identify others with similar characteristics, 
thus expanding the sample. Additionally, this method fostered trust and participation, 
as individuals were more likely to engage when referred by someone within their own 
community. Given the lack of a comprehensive list of entrepreneurs in these regions, 
snowball sampling provided an efficient and cost-effective means of gathering diverse 
insights while ensuring that hard-to-reach participants were included.

University Business Linkage (UBL) of the University of Jaffna, Eastern University, Sri Lanka, 
and the University of Vavuniya in the Northern and Eastern provinces were chosen as 
the starting point to reach ideapreneurs and entrepreneurs for this survey due to their 
connections with them. However, many entrepreneurs do not have connections to UBLs, 
and their perspectives may differ significantly. Using snowball sampling, it was possible 
to include ideapreneurs and entrepreneurs unknown to UBLs.  This is because choosing 
snowball sampling allows reaching out to relevant populations that are rare and hidden 
(Yingling & McClain, 2015).   

A total of 183 responses were received. Among them, 32 duplicate and invalid entries 
were removed, and 151 entries were subjected to analysis. 

RESEARCH METHODOLOGY 
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Figure 1: What category does your business idea belong to?  You can choose more than 
one answer.

FINDINGS AND DISCUSSION 

The majority of the 151 participants in the study chose to engage in food production-
based (40%) entrepreneurship, while a significant number have expressed interest in 
entrepreneurship in education (29.8%), Technology (27.1%), Agriculture ( 26.5%) and 
tourism (25.8%). Despite the lower number of people inclined to engage in other fields 
such as finance, medical-related, media, and art/fine arts, the interest in the northern and 
eastern provinces to engage in entrepreneurship in these fields is manifested. Generally, 
food is a popular industry for entrepreneurs because food is a basic necessity, the world’s 
population continues to increase, people are increasingly affluent and health conscious, 
and the food industry is innovative; such a trend has also been observed in the Northern 
and Eastern provinces. For example, a fifth of budding entrepreneurs in the UK are 
interested in a food-related start-up (Dunsby, 2024). 
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Figure 2: What are your main challenges when starting your business startup?   

Various challenges have been identified in launching a start-up in the Northern and 
Eastern provinces. Among these, finance is the biggest challenge. The majority (31.1+ 
34.4= 65.5%) agree that lacking investment hinders their entrepreneurial venture. Similarly, 
being unable to get proper advice to refine their start-up ideas was also mentioned by a 
significant number (43.04+13.9= 56.9%) as a major challenge. Not knowing how to do 
market research/feasibility study necessary for starting a start-up (41.7+ 10.5= 52.2%)  and 
not knowing how to register a start-up (36.4+7.9= 44.3%) were identified as challenges 
by many respondents.  When asked whether security is a challenge, a significant number 
of respondents (35+14.5= 49.5%) agreed. However, the majority (20.5 + 31.7 = 52.2%) 
mentioned that a lack of financial, managerial, and leadership skills was not a challenge in 
implementing their start-up ideas—yet it should be noted that 47.8% of them agreed with 
it. 

As previously discussed, physical infrastructure, demand, intermediaries, talent, 
knowledge, leadership, and finance are the main ingredients of an entrepreneurial 
ecosystem (Stam & Van de Ven, 2019); as identified by the respondents in this study, the 
lack of investment (finance), inadequate entrepreneurial advice and knowledge services 
(intermediaries, talent, knowledge and leadership) highlight the extent to which the 
entrepreneurial ecosystem of the Northern and Eastern provinces needs to be developed 
and nurtured. 

Among the challenges, financial access is a crucial element of the entrepreneurial 
ecosystem  (Frimanslund et al., 2020).  As revealed above, lack of investment/ access to 
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finance is the biggest challenge for most respondents (65%) in taking their start-up ideas 
forward.  This corroborates the results of various studies referred to at the beginning of this 
study, which state that lack of access to finance is a major challenge to entrepreneurship 
development in the Northern and Eastern provinces (International Trade Centre, 2018; 
Sasitharan & Premaratna, 2022; Kalaieesan, 2021; Lanka Social Ventures & Social 
Enterprise UK, 2018, 2018). According to Storey (1994), the lack of access to finance/
investment in entrepreneurial endeavours is referred to as the ‘financial gap’, which has 
two components: the ‘knowledge gap’ and the ‘supply gap’. A lack of sufficient knowledge 
about different sources of financing is called a ‘knowledge gap’, while the situation where 
funds are not available for entrepreneurship or the available financial sources are very 
high cost is called a ‘supply gap’. As discussed earlier, a study in Northern Province shows 
that entrepreneurs’ financial literacy influences entrepreneurial growth, shedding light on 
the existing ‘knowledge gap’ (Kalaieesan, 2021). Similarly, the challenges entrepreneurs 
face in accessing finance in the other studies highlight the ‘supply gap’ (Sasitharan & 
Premaratna, 2022; Lanka Social Ventures & Social Enterprise UK, 2018, 2018). 

The respondents also identified the challenge of obtaining the necessary advice and skills 
to perform their entrepreneurial initiatives.  As highlighted previously, knowledge spillover 
is a crucial component of entrepreneurial ecosystems because knowledge is an essential 
source of opportunity and, thus, entrepreneurial emergence (Lattacher et al., 2021). 
Various entrepreneurial scholars have recognised the nexus between knowledge spillover 
and innovation and entrepreneurship (Schumpeter, 1934; Acs et al., 2017). According 
to Audretsch (2007), knowledge stimulates innovation and facilitates economic growth. 
Ferreira et al. (2017) argue that Human capital is the essential source of information 
diffusion. 

Therefore, a successful knowledge spillover mechanism must exist for an entrepreneurial 
ecosystem to thrive. However, significant respondents in this study said that they do not 
get the necessary advice to enrich and implement their start-up ideas, they do not have 
enough skills for market research/feasibility study skills, and they do not know about the 
procedures for registering their startups. This exemplifies the need for an accessible and 
effective knowledge spillover mechanism for entrepreneurial learning in the Northern and 
Eastern provinces to reinforce the successful functioning of an ecosystem.   
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The respondents who mentioned above that they needed to get the necessary advice 
to refine their start-up ideas were asked why. While the majority ( 59.6%) responded that 
it was challenging to find the right people to seek advice from, a significant number of 
respondents identified a lack of money for paying for mentoring services (34.4%) and a 
lack of mentoring services (34.4%) as reasons. This highlights the need for accessible and 
effective mentoring programmes/ consultation services to be integrated to strengthen the 
entrepreneurial ecosystem. 

For entrepreneurial scholars, learning takes place in experiential learning (Kolb, 1984) 
and vicarious learning (Bandura,1977). Experiential learning occurs when an entrepreneur 
develops knowledge based on experience ( Cope & Watts, 2000; Minniti & Bygrave, 2001). 
Vicarious learning is about an entrepreneur improving his /her knowledge by observing 
others or listening to them (Bandura,  1977).  A key element of vicarious learning is 
mentoring, which transfers information, competence, and experience to mentees. 

Mentoring plays a vital role in the entrepreneurial ecosystem. Mentors, acting as ‘Personal 
Enablers,’ facilitate entrepreneurial achievements by helping entrepreneurs navigate 
the challenges of building a successful business. By providing necessary human capital 
(experience, expertise) and social capital (networking) to entrepreneurs, mentors enable 
them to use them for their entrepreneurial activities such as designing, building, scaling, 
hiring, acquiring customers, establishing legitimacy and raising money (Murphy, 2024).

Figure 3: If you mentioned that you did not get the necessary advice to refine your start-
up ideas, what are the reasons for that?  
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Most mentioned earlier that lack of investment was a significant challenge in implementing 
their start-up idea. When asked what kind of financial support they expect for their 
investment, the respondents mentioned the partnership/shareholder arrangement 
(50.7%) and loan (49.3%) options as almost equal choices- this highlights the extent to 
which entrepreneurs depend on financial assistance to carry forward their entrepreneurial 
activities.

Investment refers to the financial capital required for entrepreneurship. That is, sources 
of money to acquire the physical and financial assets required by a business (Tymon & 
Stumpf, 2003).  The sources of financial capital are divided into two categories: formal 
institutions and informal institutions (Basu, 1998). Formal institutions refer to financial 
institutions and government sources; informal institutions refer to family and community 
networks. 

However, severe poverty in the Northern and Eastern provinces has made it difficult for 
entrepreneurs to access the finances of formal institutions.  For example, to quote a study 
conducted by the International Labour Organisation (Assessment of the Key Bottlenecks, 
2020, p.2): 

Figure 5: What kind of financial assistance would you like?

Owing to the high levels of poverty in the region, the majority of the 
population in the North do not have money to invest and only have 
enough for daily sustenance. As such, they need financing for new 
ventures or to expand existing operations. However, most communities 
in the North face a challenge in terms of accessing affordable finance as 
banks and lending institutions look for collateral when granting loans. 

49.30%

50.70%

LOAN

PARTNERSHIP/SHAREHOLDER ARRANGEMENT  
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The Secure Livelihoods Research Consortium (Lokuge et al., 2019) confirms that having 
to engage in precarious employment due to the daily cash flow for subsistence in the 
war-affected Northern and Eastern provinces affects the emergence and development of 
startups. 

In addition to the country’s worst economic situation, the difficulty of obtaining finance 
from formal institutions emphasises the role that informal institutions have to play in 
supporting entrepreneurial endeavours.  Especially in rural areas of the post-war areas, 
where poverty is at its highest level, the entrepreneurs do not have the necessary 
investment to carry out their entrepreneurial activities, and they are only able to run their 
daily lives; thus, the International Labour Organisation (Assessment of the Key Bottlenecks, 
2020) highlights the role of alternative financing sources to support new venture or expand 
the existing business operations. However, the International Labour Organisation warns 
that in such an unfavourable situation, entrepreneurs take loans from informal institutions 
such as microfinance at high interest rates and cannot repay them. It emphasises creating 
an accessible and affordable finance mechanism to foster entrepreneurship (Ibid). 

As illustrated in the graphs, the preferred partnership arrangements can also manifest in 
the forms of alternate modes of financing, such as venture capital and angel investments. 
The necessity of integrating forms of angel investments can be realised to meet the 
need for mentorship and investment. This is mainly because many angels would prefer 
to mentor startups due to their interest in the firms. On the other hand, venture capital 
can suit businesses that require significant investments and be able to provide equity 
in their businesses. The fact that half of the respondents prefer loan arrangements over 
partnership models indicates their fear of losing independence and control in their 
businesses. The positive aspect is that half of the remaining respondents are willing to 
try alternative modes of investments and are willing to overcome their perceived fear of 
losing autonomy. This very nature of the respondents also indicates the need to educate 
them on alternative mode of financing, their limitations, and massive potential. 

To address the investment needs of their start-ups, most respondents in the above 
survey expressed their preference for a partnership/shareholder arrangement, which 
shows the need for accessible and affordable finance mechanisms and the willingness 
of entrepreneurs to work with informal investment arrangements.   On the other hand, 
the fact that almost half of the students expressed their desire to get a loan shows the 
expectation of investment opportunities among entrepreneurs and the contribution that 
informal sources, including the diaspora, can make to address this problem. 
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Most people answered ‘yes’ (90.7%) when asked whether they would like monitoring or 
business support while launching their start-up idea.   This is in parallel with the opinion 
expressed by the respondents above that they do not get proper advice to refine their 
start-up ideas, it is difficult to identify the right people to get advice, and they do not get 
mentoring services, and on the other hand, shows how much expectation there is among 
them for monitoring and/or business support. 

While most people mentioned earlier that mentoring support and finance are big 
challenges for their entrepreneurship, when asked if they would like to share their start-
up idea with potential professionals or funders for such help, most answered ‘yes’ (92%). 
On the one hand, this shows a need to create a healthy entrepreneurial ecosystem by 
providing these services in the Northern and Eastern provinces, and on the other, it shows 
how much of an appetite entrepreneurs have for these services. 

Figure 6: When/if you start your business, do you want monitoring and /or business 
support from an expert?

Figure 7: Would you like to share your business idea with potential funders/ professionals 
for mentoring or financial support?  
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It is noteworthy that 96% of respondents mentioned ‘Yes’  when asked whether they 
would join if a virtual networking platform were created to link entrepreneurs, researchers, 
academics, professionals, experts, investors, institutions and universities to provide 
knowledge transfer (mentoring) and financial support to facilitate entrepreneurial 
endeavours.  While various studies have underlined the advantages of having digital 
systems in the creation of entrepreneurial ecosystems (Du et al., 2018; Li et al., 2017; 
Bejjani et al., 2023), the survey results above highlight the potential of digital networks to 
contribute to building and nurturing an ecosystem in the Northern and Eastern provinces 
to create a knowledge spillover model and an accessible and affordable investment 
mechanism for entrepreneurs.

The analysis brought forward both posit ive and negative trends related to 
entrepreneurship in the Northern and Eastern provinces. Despite Northern and Eastern’s 
saturated food-processing industry, respondents are willing to try new fields. Since 
the research primarily targeted a young audience, the findings also validate how the 
perspectives of the current generations have evolved. As literature review evidence, 
entrepreneurship was only viewed as self-employment a few years back, and the post-
war induced entrepreneurs are not necessarily thriving but serving. Market saturation 
and undifferentiated business models remain the primary issues that reduce the 
competitiveness of businesses and put entrepreneurs to survive within a limited marketing 
network and exposure. 

The findings reveal both supply and demand shortages of business support services. For 
example, entrepreneurs are either unaware of mentoring and consulting services in the 
Northern and Eastern or cannot afford them. This pinpoints the knowledge gap prevalent 
in the Northern and Eastern provinces. 

Figure 8: If a virtual networking platform is created to link entrepreneurs, researchers, 
academics, professionals, experts, investors, institutions and universities to facilitate 
knowledge transfer and financial support, will you join?
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The findings identify various challenges such as lack of investment opportunities, inability 
to conduct marketing research, not getting proper guidance to refine their ideas, no 
guarantee of success, lacking knowledge about the registration process, and the lack 
of financial, managerial, and leadership skills as the primary obstacles. As observed, 
the respondents further revealed that they are either unaware of the consulting and 
mentoring services available in the Northern and Eastern provinces or have deemed these 
services as highly expensive. This indicates wide-ranging challenges prevailing among the 
entrepreneurs in Northern and Eastern provinces. 

The majority of the respondents stressed the following challenges. 
1. Lack of investment or access to finance. 
2. No mentoring and consulting services. 
3. Lacking knowledge about the business procedures such as business registration. 
4. Lacking financial, managerial and leadership skills. 

The fact that entrepreneurs have emphasised the need for mentoring and knowledge 
access as much as finance is important to them demonstrates their understanding of reality 
on the one hand and the need on the other. Thus, financing can enhance entrepreneurial 
sustainability when integrated with mentoring needs through alternative models such as 
angel investments, as underlined already.  For example, in the UK, the government’s Start 
Up Loan is tied to free mentoring, including a personal business mentor.  The mentor 
provides an unbiased assessment of an entrepreneur’s current strategies, allowing him/
her to make more informed decisions and access knowledge and resources that might not 
otherwise be available.  (British Business Bank, n.d.). 

The discussions also fuel the idea that an effective ecosystem can be built by adopting a 
triplex perspective of combining the government, private sector, and academic sectors to 
foster innovation.

The findings also indicate the respondents’ readiness to be open to mentoring and to 
participate in a digital ecosystem.    
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05

This study’s research questions focused on understanding entrepreneurs’ challenges 
and problems and uncovering whether the ingredients required for a conducive 
entrepreneurial ecosystem, such as access to capital, entrepreneurship training, skills 
development, resources, knowledge, talent, mentorship, etc., are available in Sri Lanka’s 
NE. A survey was conducted among ideapreneurs and entrepreneurs in the Northern and 
Eastern provinces to answer this research inquiry.

While entrepreneurs tend to engage in entrepreneurship in various sectors, such as 
education, technology, agriculture, and tourism, there is an increasing interest in food 
production-based entrepreneurship in the NE. The lack of access to finance/investment is 
the main challenge to realising entrepreneurs’ startup ideas. This financial gap is caused 
by the ‘knowledge gap’ and the ‘supply gap’ (Storey, 1994), and the need to establish 
an accessible and affordable finance mechanism has been emphasised to address this 
gap. It has also been revealed that entrepreneurs expect partnership/shareholder or loan 
arrangements to overcome the problem of finance/investment access. 

Similarly, not being able to get proper advice to refine their start-up ideas, lack of 
knowledge about the registration procedures for starting a start-up, lack of knowledge 
about conducting marketing research and feasibility studies, and lack of sufficient financial, 
management, and leadership skills have also been identified as the main challenges for 
entrepreneurs in making their startup ideas a reality. Lack of money for consulting, lack 
of/inadequate mentoring services, and high charges associated with existing consulting 
services have been identified as reasons for not gaining entrepreneurial knowledge 
and skills. This situation highlighted the need for an accessible and effective knowledge 
spillover mechanism to be in place. 

Overall, the survey findings illuminated the vast gap in the ingredients of an ecosystem 
conducive to thriving entrepreneurship and achieving entrepreneurial achievements, 
such as access to capital, entrepreneurship training, skills development, resources, 
knowledge, mentorship, etc. In other words, the region’s entrepreneurial support systems 
are underdeveloped. It is clear from this study that there is no conducive situation 
for opportunity-motivated startups (pull entrepreneurs) to thrive in the Northern and 
Eastern provinces due to the lack of available financial support and knowledge spillover 
mechanisms, including training and consultancy.  Although the participants in the 
survey were not distinguished as push and pull entrepreneurs, it is apparent that such 
a dysfunctional ecosystem is discouraging not only for opportunity motivation startups 
(pull entrepreneurs) but also for the rise and development of necessity start-ups (push 
entrepreneurs).

CONCLUSION AND 
RECOMMENDATIONS 
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The challenges identified in this study, such as the lack of/limited access to the latest 
technology, expertise, knowledge, resources, and funding, limit the ability of the youth to 
adopt technology and innovate in their entrepreneurial endeavours. This situation requires 
immediate attention from all the community stakeholders, such as the government, 
educational institutions, NGOs, diaspora, CSOs, donors, and industry, to create an 
Inclusive Entrepreneurial Ecosystem (IEE) in the Northern and Eastern provinces to 
effectively organise, mobilise, and manage the necessary skills, knowledge, resources, and 
opportunities among both opportunity entrepreneurs and necessity entrepreneurs as well 
as ideapreneurs equitably for entrepreneurial achievement.  An inclusive entrepreneurial 
ecosystem removes barriers to ensure entrepreneurs have fair access to the resources and 
tools to launch, grow, and expand new startups to facilitate local economic development 
(Powel et al., 2021). An Inclusive Entrepreneurial Ecosystem, as Gines and Sampson 
(2020, p.10) define, “works intentionally to engage the disengaged and under-resourced 
entrepreneurs to provide equitable opportunity for all entrepreneurs”. It addresses the 
existing disparities and enduring impediments that lower the success rates of underserved 
entrepreneurs and provides them equal and equitable access to knowledge, resources, 
skills and opportunities to generate wealth and bolster their local economies. 

This study highlights that entrepreneurs in the Northern and Eastern provinces are 
unable to advance their start-ups and thrive not because they lack hard work, talent, 
and aspirations but because they lack adequate access to knowledge, resources and 
skills (ecosystem), limiting their access to opportunities and restrains their capacity 
to act towards entrepreneurial activities and achievements.  This highlights the 
importance of creating an Inclusive Entrepreneurial Ecosystem (IEE) aided by digital 
networks.  Distributing resources, knowledge and skills equitably among disadvantaged 
entrepreneurs through digital networks (agency) can provide them fair access to 
opportunities to increase their capacity to act (power) to search for things necessary for 
their needs, identify areas of their interest, develop their skills and secure capital to attain 
their entrepreneurial achievements. 

Creating an Inclusive Digital Entrepreneurial Ecosystem
Both the secondary and primary discussions evidence the need to integrate 
contemporary demands in the ecosystem. The demand for integrating a geocentric 
approach and transnational innovation is realised. This is an ongoing action point of 
the Gate Institute, wherein a digital hub has been conceptualised and implemented 
(www.give.community). ‘GIVE’ is a transnational collaborative networking hub 
between researchers, professionals, experts, entrepreneurs, and investors to 
foster an Inclusive Entrepreneurial Ecosystem (IEE) by providing equitable access 
to knowledge, skills and resources for entrepreneurs.  This network can meet the 
following needs: 
1. Identifying alternative modes of financing. The digital ecosystem aims to connect 

entrepreneurs with the right investors, mentors, and consultants. 
2. This approach will help create examples of successful entrepreneurs. 
3. Establishing a motivational channel. 
4. Hosting a knowledge transfer and exchange forum for entrepreneurship.  

5.1 Recommendations 
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Triplex Incubation Models
The study revealed that startups require resources, including funding, mentoring, 
and networking, for their growth and development and rely on academic institutions, 
industry, and government to provide these. This emphasises the need to establish 
‘Triple Helix-based Startup Incubators’, connecting academic institutions, industry, 
and government. Interactions between the three main actors are essential for 
startups’ growth and development and provide them access to business registration, 
quality control, and resources, including funding, mentoring, and networking. 

University-Based Techno Parks
Establish university-based Technoparks to conduct research and development 
activities, entrepreneurship courses, and knowledge exchange programmes. 
An example is the Technopark recently launched at the Eastern University in 
Batticaloa to create an ecosystem that supports innovation, entrepreneurship, and 
technological advancements in the region. Such technoparks can also provide 
advice and services for business registration, legal, IT, and accounting needs under 
one roof.

Private Equity Capital Firm
Introducing private equity finance companies with diaspora participation as an 
alternative finance mode. An example is ‘Tamil Ventures’ (https://www.tamilventures.
com/ ), the Gate Institute’s partnering organisation. Tamil Ventures is a dedicated 
venture capital firm that prioritises investments in the Northern and Eastern 
provinces support initiatives with venture capital funds with a reasonable return 
on investment. Such alternate finance modes can open doors for those prioritising 
partnership models. 

Opening Impact Buying Incubation Channels in foreign markets and local markets 
Establishing  ‘marketing incubation’ channels to facilitate marketing and provide 
quality control training. There is also a high deficit in understanding consumer 
tastes with saturated products. Hence, the marketing incubation body will undertake 
marketing research on consumer tastes and form impact buying shops in foreign 
countries. The channel will also include an e-commerce platform. Through this, 
entrepreneurs will have to upgrade their standards and can benefit from marketing.  

Recommendations for Further Research
While this research provides comprehensive insights into the needs of entrepreneurs 
and ideapreneurs in the Northern and Eastern provinces, there is an opportunity for 
further exploration. This study primarily focused on younger audiences; however, 
generational differences among entrepreneurs were identified. Therefore, future 
research should explore the needs of entrepreneurs across different generations 
to better understand how these differences impact entrepreneurial behavior and 
challenges. Additionally, a qualitative study would offer valuable insights into the 
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socio-cultural and psychological needs of entrepreneurs, providing a more holistic 
view of the factors influencing entrepreneurial success in these regions. While this 
study addresses the overall needs in the Northern and Eastern provinces, future 
research could benefit from conducting a cross-district analysis and a comparative 
study with other post-conflict regions to identify broader trends and context-specific 
challenges.



29

06

Acs, Z.J., Stam, E., Audretsch, D.B. & O’Connor, A. (2017). The lineages of the 
entrepreneurial ecosystem approach. Small Business Economics, 49(1), pp.1–10. doi: 
https://doi.org/10.1007/s11187-017-9864-8 

Ahmetoglu, G., Leutner, F. and Chamorro-Premuzic, T. (2011). EQ-nomics: Understanding 
the relationship between individual differences in Trait Emotional Intelligence and 
entrepreneurship. Personality and Individual Differences, 51(8), pp.1028–1033. doi: https://
doi.org/10.1016/j.paid.2011.08.016   

Alam, M.S., Biswas, K. & Sulphey, M.M. (2021). A Case Study on the Entrepreneurial Process 
of Push and Pull Women Entrepreneurs. South Asian Journal of Business and Management 
Cases, 10(2), pp.207–217. doi: https://doi.org/10.1177/22779779211028536   

Aldrich, H. E. (1992). Methods in our madness? Trends in entrepreneurship research. In D. 
L. Sexton & J. D. Kasarda (Eds.), The state of the art of entrepreneurship: 191-213. Boston: 
PWS-Kent.

Aldrich, H. E., & Kim, P. H. (2007). A life course perspective on occupational inheritance: 
Self-employment across generations and social contexts. Research in the Sociology of 
Work, 17, 327-348.

Amit, R. & Muller, E. (1995). ‘Push’ and ‘Pull’ Entrepreneurship. Journal of Small Business & 
Entrepreneurship, 12(4), pp.64–80. doi: https://doi.org/10.1080/08276331.1995.1060050
5  

Asian Development Bank. (2015). ‘Country gender assessment Sri Lanka’. https://www.
adb.org/sites/default/files/institutional-document/172710/sri-lanka-country-gender-
assessment-update.pdf

Assessment of the Key Bottlenecks for Private Sector Investments in the Northern Province. 
(2020). [online] International Labour Organisation. https://researchrepository.ilo.org/
esploro/outputs/book/Assessment-of-the-key-Bottlenecks-for/995219467002676 

Audretsch, D.B. and Belitski, M. (2017). Entrepreneurial ecosystems in cities: establishing 
the framework conditions. The Journal of Technology Transfer, 42(5), pp.1030–1051. doi: 
https://doi.org/10.1007/s10961-016-9473-8 

Autio, E., Nambisan, S., Thomas, L.D.W. & Wright, M. (2018). Digital affordances, spatial 
affordances, and the genesis of entrepreneurial ecosystems. Strategic Entrepreneurship 
Journal, 12(1), pp.72–95. doi: https://doi.org/10.1002/sej.1266   

REFERENCES 



30

Bandura, A. (1977). Social learning theory. Englewood Cliffs, N.J.: Prentice-Hall.

Basu, A. (1998). The role of institutional support in Asian entrepreneurial expansion in 
Britain. Journal of Small Business and Enterprise Development, 5(4), pp.317–326. doi: 
https://doi.org/10.1108/eum0000000006796   

Bejjani, M., Göcke, L. and Menter, M. (2023). Digital entrepreneurial ecosystems: A 
systematic literature review. Technological Forecasting and Social Change, 189, p.122372. 
doi: https://doi.org/10.1016/j.techfore.2023.122372   

Belitski, M., Cherkas, N. and Khlystova, O. (2022). Entrepreneurial ecosystems in conflict 
regions: evidence from Ukraine. The Annals of Regional Science, 72, 355–376. doi: https://
doi.org/10.1007/s00168-022-01203-0 

Biernacki, P. and Waldorf, D. (1981). Snowball Sampling: Problems and Techniques of 
Chain Referral Sampling. Sociological Methods & Research, 10(2), pp.141–163.  Doi: 
https://doi.org/10.1177/004912418101000205 

British Business Bank (n.d.). Mentoring.  https://www.startuploans.co.uk/about-the-loan/
what-is-a-start-up-loan/mentoring 

Brown, R. & Mason, C. (2014). Inside the high-tech black box: A critique of technology 
entrepreneurship policy. Technovation, 34(12), pp.773–784. doi: https://doi.org/10.1016/
j.technovation.2014.07.013  

Bygrave, W.D., Zacharakis, A. & Corbett, A.C. (2019). Entrepreneurship. Hoboken: John 
Wiley & Sons, Inc.

Central Bank of Sri Lanka. (2021). Provincial Gross Domestic Product (PGDP) - 2021 | 
Central Bank of Sri Lanka. doi: https://www.cbsl.gov.lk/en/node/13764#:~:text=North%20
Western%20(11.1%20per%20cent

Colombelli, A., Paolucci, E., & Ughetto, E. (2019). Hierarchical and relational governance 
and the life cycle of entrepreneurial ecosystems. Small Business Economics, 52, 505–521.

Cope, J. and Watts, G. (2000). Learning by doing – An exploration of experience, critical 
incidents and reflection in entrepreneurial learning. International Journal of Entrepreneurial 
Behavior & Research, 6(3), pp.104–124. doi: https://doi.org/10.1108/13552550010346208 

Davidsson, P. and Honig, B. (2023). The role of social and human capital among nascent 
entrepreneurs. Journal of Business Venturing, 18(3), pp.301–331. doi: https://doi.
org/10.1016/S0883-9026(02)00097-6 

Desai S. (2008). Essays on entrepreneurship and postconflict reconstruction. 
PhD thesis, George Mason University, Fairfax (VI).  https://www.proquest.com/
openview/2f16a297146832f40ee07092fc0467ed/1.pdf?pq-origsite=gscholar&cbl=18750
&diss=y 
 



31

Desai, S., Acs, Z.J. and Weitzel, U. (2013). A Model of Destructive Entrepreneurship. Journal 
of Conflict Resolution, 57(1), pp.20–40. doi: https://doi.org/10.1177/0022002712464853   

Dhar, S., Tahira Farzana and Abedin, I. (2022). Pushed or Pulled into Entrepreneurship? 
Motivations behind Entrepreneurial Entry for Women with Disabilities in Bangladesh. 
Journal of Women’s Entrepreneurship and Education, (3-4), pp.103–125. doi: https://doi.
org/10.28934/jwee22.34.pp103-125  

Du, W.D., Pan, S.L., Zhou, N. and Ouyang, T. (2018). From a marketplace of electronics 
to a digital entrepreneurial ecosystem (DEE): The emergence of a meta-organization in 
Zhongguancun, China. Information Systems Journal, 28(6), pp.1158–1175. doi: https://doi.
org/10.1111/isj.12176 
 
Dunsby, M. (2016). Food is the most popular industry for start-up entrepreneurs - Startups.
co.uk. Startups.co.uk. https://startups.co.uk/news/food-is-the-most-popular-industry-for-
start-up-entrepreneurs/ 
  
Ferreira, J.J., Fernandes, C.I. and Ratten, V. (2017). Entrepreneurship, innovation 
and competitiveness: what is the connection? International Journal of Business and 
Globalisation, 18(1), p.73. doi: https://doi.org/10.1504/ijbg.2017.081030 
 
Fossen, F.M. and Büttner, T.J.M. (2012). The Returns to Education for Opportunity 
Entrepreneurs, Necessity Entrepreneurs and Paid Employees. SSRN Electronic Journal. 
doi: https://doi.org/10.2139/ssrn.2146569 

Frese, M., Gielnik, M.M. and Mensmann, M. (2016). Psychological Training for 
Entrepreneurs to Take Action. Current Directions in Psychological Science, 25(3), pp.196–
202. doi: https://doi.org/10.1177/0963721416636957 

Frimanslund, T., Kwiatkowski, G. and Oklevik, O. (2022). The role of finance in the literature 
of entrepreneurial ecosystems. European Planning Studies, 31(2), pp.1–20. doi: https://
doi.org/10.1080/09654313.2022.2055962 

Gedajlovic, E., Honig, B., Moore, C.B., Payne, G.T. & Wright, M. (2013). Social Capital and 
Entrepreneurship: A Schema and Research Agenda. Entrepreneurship Theory and Practice, 
37(3), pp.455–478. doi: https://doi.org/10.1111/etap.12042  

Gines, D. & Sampson, R. (2019).  Building eEcosystems in Communities of Color. Available 
at: https://myemail.constantcontact.com/Building-eEcosystems-in-Communities-of-Color.
html?soid=1102609499276&aid=YnWfdJXhJLA   
 
Godley A, Morawetz N, Soga L (2021). The complementarity perspective to the 
entrepreneurial ecosystem taxonomy. Small Bus Econ 56(2):723–738.

Haltiwanger, J., Jarmin, R.S. and Miranda, J. (2013). Who Creates Jobs? Small versus Large 
versus Young. Review of Economics and Statistics, 95(2), pp.347–361. doi: https://doi.
org/10.1162/rest_a_00288 



32

International Trade Centre (2018).  Entrepreneurship ecosystem in Sri Lanka: A Network 
Analysis of institutions supporting entrepreneurship. (2018).  https://www.coursehero.
com/file/232035396/Entrepreneurship-Support-Ecosystem-Sri-Lanka-18122018pdf/ 

Isenberg, D. (2010). How to Start an Entrepreneurial Revolution. Harv Bus Rev 88(6):40–50.  
https://institute.coop/sites/default/files/resources/Isenberg%20-%20How%20to%20
Start%20an%20Entrepreneurial%20Revolution.pdf

Kabeer, N. (1999). Resources, Agency, Achievements: Reflections on the Measurement of 
Women’s Empowerment. Development and Change, 30(3), pp.435–464. doi: https://doi.
org/10.1111/1467-7660.00125

Kalaieesan, K (2021). The Relationship Between Access to Finance and Growth of SMEs 
in the Northern Province of Sri Lanka: Financial Literacy as a Moderator. Management 
Studies, 9(3), pp. 203–219.   doi: 10.17265/2328-2185/2021.03.004    
 
Kolb, D. A. (1984). Experiential learning: Experience as the source of learning and 
development (Vol. 1). Englewood Cliffs, NJ: Prentice-Hall.

Kuratko, D.F. and Hodgetts, R.M. (2007). Entrepreneurship: theory, process, practice. 
Mason, Oh: Thomson South-Western.

Lanka Social Ventures, & Social Enterprise UK. (2018). The State of Social Enterprises in 
Sri Lanka. London: Social Enterprise UK. https://socialprotection-humanrights.org/wp-
content/uploads/2019/01/SSE-Sri-Lanka.pdf 
 
Lattacher, W., Gregori, P., Holzmann, P. and Schwarz, E.J. (2021). Knowledge spillover in 
entrepreneurial emergence: A learning perspective. Technological Forecasting and Social 
Change, 166, p.120660. doi: https://doi.org/10.1016/j.techfore.2021.120660 

L ingam, T,  J .  (2024) .  ‘ The  Gendered Po l i t i ca l  Economy of  Work  in  Pos t -
War Sri Lanka’. Routledge Handbook of  Contemporary Sri Lanka. P 242–252. 
doi:10.4324/9781003300991-24. 

Lokuge, G., Senn, A. and Ranawana, A. (2019). Researching livelihoods and services 
affected by conflict: Policy dissonance in enterprise development programming in Sri 
Lanka. Secure Livelihoods Research Consortium. London: Secure Livelihoods Research 
Consortium. Available at: https://securelivelihoods.org/wp-content/uploads/Policy-
dissonance-paper-final-online-1.pdf 

Mack, E. & Mayer, H. (2015). The evolutionary dynamics of entrepreneurial ecosystems. 
Urban Studies, 53(10), pp.2118–2133. doi: https://doi.org/10.1177/0042098015586547 

Maneshka. B (2018). Sri Lanka: Jaffna Youth Grapple with Unemployment. ESSF. 

Minniti, M. & Bygrave, W. (2001). A Dynamic Model of Entrepreneurial Learning. 
Entrepreneurship Theory and Practice, [online] 25(3), pp.5–16. doi: https://doi.
org/10.1177/104225870102500301 



33

Murphy, P. J. (2024). “Mentoring Entrepreneurs for Maximum Impact”. Jul 09.  Techstars.
com. (2020). Techstars. https://www.techstars.com/blog/advice/mentoring-entrepreneurs-
for-maximum-impact 

Putnam, R. D. (2000). Bowling alone: The collapse and revival of American community. 
Simon & Schuster.

Powell, A., Wilson, K., Jones, J. & Lawrence, S. (2021). Designing Inclusive Entrepreneurship 
Ecosystems: A three-city landscape scan. https://www.rti.org/sites/default/files/designing_
inclusive_entrepreneurship_ecosystems_20210815-psg1final55.pdf 
 
Ratten, V. (2020). Entrepreneurship as empowerment: Knowledge spillovers and 
entrepreneurial ecosystems. Bingley: Emerald.

Roundy, P., T. (2022). ‘Artificial intelligence and entrepreneurial ecosystems: understanding 
the implications of algorithmic decision-making for startup communities’. Journal of Ethics 
in Entrepreneurship and Development. P 23–38. doi: 10.1108/JEET-07-2022-0011   

Sanders, M. and Weitzel, U. (2012). Misallocation of Entrepreneurial Talent in Postconflict 
Environments. Journal of Conflict Resolution, 57(1), pp.41–64. doi: https://doi.
org/10.1177/0022002712464852 

Sasitharan, P. and Premaratna, S. (2022). Empowering Tourism Entrepreneurship in 
Northern Province of Sri Lanka-Prospect and Challenges in a Post-war Environment. 
Vavuniya Journal of Business Management Faculty of Business Studies, https://vjbm.sljol.
info/articles/2/files/65e843164eb6d.pdf 

Schumpeter, J. (1934). The theory of economic development, New York: Oxford University 
Press.

Selvarajan, P. Thayani, S. (2022). ‘The challenges faced by women entrepreneurs in Jaffna 
district’. MENTOR. The Journal of Business Studies 06(02)2022. https://www.fcm.esn.ac.lk/
jbs/archive/6.2.5.pdf   

Shane, S. and Venkataraman, S. (2000). The Promise of Entrepreneurship as a Field of 
Research. The Academy of Management Review, [online] 25(1), pp.217–226. doi: https://
doi.org/10.2307/259271 

Simoes, N., Crespo, N. and Moreira, S.B. (2015). Individual Determinants of Self-
Employment Entry: What do we really know?  Journal of Economic Surveys, 30(4), pp.783–
806. doi: https://doi.org/10.1111/joes.12111 

Spiegel, B. (2017). The Relational Organization of Entrepreneurial Ecosystems. 
Entrepreneurship Theory and Practice, [online] 41(1), pp.49–72. doi: https://doi.
org/10.1111/etap.12167 



34

Stam, E. (2015). Entrepreneurial Ecosystems and Regional Policy: A Sympathetic Critique. 
European Planning Studies, 23(9), pp.1759–1769. doi: https://doi.org/10.1080/09654313.
2015.1061484 

Stam, E. (2018). Measuring Entrepreneurial Ecosystems. In: O’Connor, A., Stam, E., 
Sussan, F., Audretsch, D. (eds) Entrepreneurial Ecosystems. International Studies in 
Entrepreneurship, vol 38. Springer, Cham. https://doi.org/10.1007/978-3-319-63531-6_9 

Stam, E. and van de Ven, A. (2019). Entrepreneurial ecosystem elements. Small Business 
Economics, [online] 56(2). doi: https://doi.org/10.1007/s11187-019-00270-6 

Steininger, D.M. (2018). Linking information systems and entrepreneurship: A review and 
agenda for IT-associated and digital entrepreneurship research. Information Systems 
Journal, 29(2), pp.363–407. doi: https://doi.org/10.1111/isj.12206  
 
Storey, D., (1994). Understanding the small business sector. London and New York: 
Routledge.

Thurik, A.R., Stam, E. and Audretsch, D.B. (2013). The rise of the entrepreneurial economy 
and the future of dynamic capitalism. Technovation, 33(8-9), pp.302–310. doi: https://doi.
org/10.1016/j.technovation.2013.07.003 

Tymon, W.G. and Stumpf, S.A. (2003). Social capital in the success of knowledge 
workers. Career Development International, 8(1), pp.12–20. doi:https://doi.
org/10.1108/13620430310459478.

UNICEF (2022). Northern Provincial Council Citizens Budget. https://www.unicef.org/
srilanka/media/3661/file/Citizens%20Budget%202022%20Northern%20Provincial%20
Council.pdf 

van der Zwan, P., Thurik, R., Verheul, I. and Hessels, J. (2016). Factors influencing the 
entrepreneurial engagement of opportunity and necessity entrepreneurs. Eurasian 
Business Review, 6(3), pp.273–295. doi: https://doi.org/10.1007/s40821-016-0065-1 

Williams, O.F. & Park, S.Y.-S. (2019). ‘Business for Peace’ (B4P): Can this new global 
governance paradigm of the United Nations Global Compact bring some peace and 
stability to the Korean peninsula? Asian Journal of Business Ethics, 8(2), pp.173–193. doi: 
https://doi.org/10.1007/s13520-019-00093-4  

Williams, M., & Park, R. (2019). The role of entrepreneurship in post-conflict recovery: 
Psychological, social, and economic dimensions. Journal of Peacebuilding & Development, 
14(2), 123-138.

World Bank. (2017). Sri Lanka Socio-Economic Assessment of the Conflict Affected 
Northern and Eastern Provinces. https://documents1.worldbank.org/curated/
es/707101539113005283/pdf/Socio-Economic-Assessment-of-Conflict-Affected-
Northern-and-Eastern-Provinces.pdf#:~:text=This%20will%20necessitate%20efforts%20



35

to%20address%20the,the%20Northern%20and%20Eastern%20Provinces.%20
Despite%20relatively.  

World Economic Forum. (2013). Entrepreneurial ecosystems around the globe and 
company growth dynamics Industry Agenda.  https://www3.weforum.org/docs/WEF_
EntrepreneurialEcosystems_Report_2013.pdf  

Yingling, J., & McClain, M., (2015). Snowball sampling, grounded theory, and theoretical 
sampling: Roles in methamphetamine markets. In Sage Research Methods Cases Part 1. 
SAGE Publications, Ltd., https://doi.org/10.4135/978144627305014555098     



36

The Gate Institute 
Technopark, Eastern University, Sri Lanka, 50,

New Kalmunai Road, Batticaloa, Sri Lanka.    
       

67-169, Great Portland Street, 5th Floor, London,
United Kingdom, W1W 5PF.

Email: info@thegateinstitute.org
Tel: +44 203 475 0890; +94775587274


